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IT ’S EXHAUSTING, BUT IT MUST GO ON









ADJUSTING SALES STRATEGY —

CONTINUING THE FIGHT IN THE DIGITAL WORLD 







POPULAR ONLINE MEDIA:

GOOD WEBSITES CAN BE CREATED AT LOW COSTS 























THEIR ROLES REMAIN STRONG BOTH IN 

THE ASPECT OF SOCIAL DEEDS AND 

AS A MARKETING TOOL







NEWS PROGRAMS SEE SIGNS OF RECOVERY, 

ENTERTAINMENT CHANNELS STRUGGLING 

TO COMPETE WITH STREAMING SERVICES









LOCKDOWN DRIVES UP OTT TV GROWTH
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