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INTRODUCTION

The COVID-19 pa ndemic is a crisis It has also pushed Thai media to change how they present their content

and to differentiate themselves in order to attract the attention of

that exacerbates the dlgltal disru ptlon consumers whose media consumption behavior have been reshaped

problem that has prompted Thai media by technology in the age of digital disruption. This has become a great
to rush to make the necessary adjustments challenge for the media industry in 2021.

In order to survive and change the way
they do business in order to gain revenue.

Thailand faced the second wave of the COVID-19 outbreak in late 2020.
This will inevitably hinder the country’s economic recovery in 2021 and
could result in a significant decrease in ad spending, which is the major

source of revenue for media broadcasters and publishers.

THAILAND

MEDIA LANDSCAPE 2021

i
v 4

,,,///f



Latest wave of
COVID-19 outbreak

causes ad spending
to shrink 14% in 2020




THE ADVERTISING SPENDING tv2019 vs v2020

Television remained the largest in

When looking at the overall advertising spending (data from Nielsen), terms of advertising spending with
December 2020 alone saw a 5% decline year-on-year. Meanwhile, the overall 63,177 million baht of ad revenue,
ad spend for the whole year of 2020 stood at 106,255 million baht, down 14%. down 10.15%.

123,663 Internet advertising spending in 2020
was at the same level as in 2019,
amounting to 19,610 million baht,
up 0.28%.

Y2019

Y2020 106,255

25,000 50,000 75,000 100,000 125,000 (million baht)

Print media advertising spending totaled
3,830 million baht,

- Y Print
down 32%.
Internet (DAAT) Radio
. Outdoor & Transit . In-Store
Cinema
Radio advertising spending
Source: Neilsen Advertising Information Service, DAAT (Digital Advertising Association of Thailand) totaled 3.600 million baht
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down 24%.
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NEWSPAPER

IT'S EXHAUSTING, BUT IT MUST GO ON



> NEWSPAPER

The year 2020 was a trying year for
the newspaper business in Thailand.

The old wound brought on by “digital disruption” had not fully
healed yet when the COVID-19 pandemic came to deal its blow.

In 2021, traditional media like newspapers will need all the support
they can get in order to get through the crisis.

The news about closures of newspapers is a confirmation that,
In the current situation, traditional media can no longer operate

business the way that they did before.



> NEWSPAPER

The continued decrease in ad
revenue for print media in recent

years is indisputable proof that

print media business

has been on a
downward decline.

Mo NEWSPAPER ADVERTISING SPENDING
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Source: AGB Nielsen Media Research (Thailand)






MAGAZINE

ADJUSTING SALES STRATEGY —
CONTINUING THE FIGHT IN THE DIGITAL WORLD




> MAGAZINE

The situation for magazines

Is very similar to newspapers,
especially how they seek ways to
present content on other platforms
such as websites and social media.

It can be said that ...

If they are able to get through
hard times, they can continue
competing in the digital world.
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> MAGAZINE

Although magazine advertising spending continues to
decline every year, one thing that publishers do to add
value to their magazines is touting exclusive covers
featuring "influencers" such as popular movie stars or
artists. Certain issues can generate considerable buzz
and become a collector’s item.

However, in the past year many magazine publishers and
magazine stands have adjusted their sales strategy by
launching digital magazines, offering both recent issues
and back issues. The strategy helps turn crisis into
opportunity in the New Normal era, which has changed
the lifestyle of people around the world.
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WEBSITE

POPULAR ONLINE MEDIA:
GOOD WEBSITES CAN BE CREATED AT LOW COSTS







Website is an online medium that allows the owners
to manage and maintain the content of the website by
themselves. The features are different from those of
social media. Social media algorithms are mostly
controlled by the social media platform.

For example, Facebook updates its algorithm
regularly, forcing its users to keep adjusting or
adapting techniques in line with the Facebook
algorithm in order for the content to have the
most impact.
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Websites remain an essential online channel for all types of businesses, including
the media industry. Nowadays, The process of building a website is simple and

can be done at a low cost. One can designh a website without coding knowledge

and choose from various templates. There has been a recent surge of new websites
launching everyday, especially news and media websites.




SOCIAL MEDIA




> SOCIAL MEDIA

Social media is still the most popular

network of online communities
In Thailand.

Thais use social media for a variety of
purposes, including to follow the news,
to have fun, to sell products and services,
and to voice their political stance.

Each social media platform has its own
advantage and different target groups.
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> SOCIAL MEDIA

Media groups that have their roots in print media and analog television
can use social media platforms like Facebook, Twitter, LINE or even
TikTok, to share content disseminated on their primary channel

so that they can expand their reach to different demographics.
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> SOCIAL MEDIA

Another interesting observation to be made from Thai
people’s use of social media is how they responded to
COVID-19 prevention measures that were introduced
last year. The measures affected various business
sectors, including entertainment. Entertainment
businesses were forced to temporarily shut down.
Musical acts had to cancel concert tours and

live performances.
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> SOCIAL MEDIA

HOME ISOLATION, WHICH IS PART OF PHYSICAL DISTANCING,
GAVE THAIS AN OPPORTUNITY TO USE SOCIAL MEDIA TO GREAT EFFECT.
THEIR ONLINE ACTIVITIES ARE AS FOLLOWS:

™4 [ IVE STREAMING: Je} CREATING NEW FACEBOOK GROUPS: TIKTOK:

Artists live streamed concerts Many universities launched new “marketplace” People who are stuck in their
after entertainment venues Facebook groups to allow students and alumni own home discovered a new
shut down. Live streaming affected by COVID-19 to trade goods and services. way to relax by joining TikTok,
concerts is a perfect solution which has proved to be capable
for fans who were forced to % LINE CALLING: of attracting different
stay home and for the artists Thais used LINE Call to contact their friends or consumer groups. TikTok is not
struggling to make a living in initiate group calls while staying home. just popular in Thailand. Global
times of crisis. LINE responded to the increased usage by downloads during lockdown
developing additional features. also soared.




> SOCIAL MEDIA

Nevertheless, TikTok adjusted its
presentation strategy in the second half
of 2020 by focusing on three types of

content: entertainment, education and news

Experts across different fields started joining TikTok
to spread knowledge using short-form videos. Media
organizations also started using the platform with
an aim to capture a more diverse audience.

Therefore, TikTok is probably not just a platform for
making viral content and entertainment, but it is also
a platform that offers knowledge in many fields and
serves as a channel for news and information.
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> SOCIAL MEDIA

Clubhouse is a new social-media platform that took off with a bang in
early 2021. It is an audio-only app that allows users to create a chatroom
and invite other people to join and exchange ideas about various topics.
Not only can members of each chatroom listen to people they are
interested in, but they can also share their stories and join others

as speakers.

Influencers in various circles both in Thailand and
abroad have created chatrooms to bring people with
the same interests together to listen to and to share
information, leading to a rapid growth in popularity
for Clubhouse.

Nevertheless, Clubhouse is currently only available on iOS devices (as of February 24, 2021).
The app continues to garner a lot of attention and it remains to be seen what the traffic will be
like, in Thailand and worldwide, once it is also available on Android.

THAILAND

MEDIA LANDSCAPE 2021




INFLUENCER

THEIR ROLES REMAIN STRONG BOTH IN
THE ASPECT OF SOCIAL DEEDS AND
AS A MARKETING TOOL
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> INFLUENCER

FAVORED SOCIAL MEDIA PLATFORMS
FOR INFLUENCERS IN THAILAND
You

T e
5 ‘. 6.05%

B End Users " Macro-influencers

Nano-influencers Top Stars

. Micro-influencers

Source: CastingAsia
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> INFLUENCER

Influencers have been hit hard by the COVID-19
outbreak, with travel influencers suffering the
hardest blow. The outbreak has forced them to
adjust their content and its presentation to suit
the lockdown. Even so, influencers are still chosen
by brands, businesses and organizations to carry
out digital marketing.

Influencers were frequently utilized
over the past year. They were used

to promote social causes, promote
social distancing and spread knowledge
about COVID-19 prevention.




DIGITAL TV

NEWS PROGRAMS SEE SIGNS OF RECOVERY,
ENTERTAINMENT CHANNELS STRUGGLING
TO COMPETE WITH STREAMING SERVICES




> DIGITAL TV

In 2021, digital TV news providers are one of the media formats
everyone should keep their eyes on since they are expected to
enjoy considerable attention thanks to the New Normal lifestyle.

More people are spending more time at home and those people
are expected to receive their news from digital TV. The average
view duration of digital TV news programs rose to around 2 hours
and 6 minutes between March and May in 2020, according to the
digital TV news data.

Therefore, the providers are likely to benefit from an increase in
advertising spending and head towards recovery after suffering
the adverse impact of the recall of their digital TV licenses and
competition with the social media news outlets
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As for digital TV entertainment content

providers, their competition with the OTT
providers, both domestic and abroad alike
(i.e. Netflix and VIU), remains a challenge.

Many digital TV operators have sought income
by other measures from creating their own
content for a streaming platform to selling
licensing rights of their TV series to other
content providers overseas.

They also ran promotional campaigns such as
meet-and-greet events with popular actors and
celebrities. To cut expenses, many had undergone
organizational restructuring and laying off
employees.






OVER-THE-TOP TV orr1v

LOCKDOWN DRIVES UP OTT TV GROWTH







Sort THAILAND'S OTT-TV
SUBSCRIBER FORECAST

The number of OTT TV subscribers in Thailand,
both SLIN and SVOD, was expected to increase Subscriber

approximately 200,000 from 1.33 million in Hiltion) ==SLIN SVOD  e=e=Total
2019 to 1.52 million in 2020. 3.0
FORECAST .

The figure could soar further to 2.45 million in 22 o g
2024, seven times higher than the number of 20 e
OTT TV users in 2015. The growth pattern is 1_52..,.0"'
in line with the growing number of OTT TV 1.5 1.33 _#""
users globally.

1.0
Also, video-on-demand service is favored by 05
OTT TV subscribers in Thailand because | R S S S
it allows more flexible access to videos 0.0 — T T T ]

compared to live streaming.
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Subscription Linear (SLIN)
Subscription Video on Demand (SVOD)



THE CONTINUOUS GROWTH OF OTT TV HAS LED TO INTENSE COMPETITION
AND CHANGE OF STRATEGY BY SERVICE PROVIDERS.




RADIO

DIVERSIFYING CHANNELS TO GENERATE
INCOME IN A BID TO SURVIVE THE STORM







> RADIO

WORK FROM HOME DRIVES UP
RADIO LISTENERSHIP, WHILE
OVERALL AD SPENDING DECLINES

Radio has benefited from the COVID-19 outbreak as
many companies and organizations encouraged their
employees to work from home and thus time spent
at home increased.

According to a report by the National Broadcasting
and Telecommunications Commission (NBTC),

the radio listenership of 40 main radio stations on
the FM frequencies (87.5 MHz-107.0 MHz) increased
in Bangkok and its vicinity across receiving devices
such as radio, mobile phones, tablets and computers.
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> RADIO

Despite an increase in listenership, radio advertising spending dropped.
Other media platforms have also faced the same situation since the COVID-19
pandemic dealt a blow to nearly all businesses across segments,
especially food and beverage businesses and sales of certain personal care products,

cosmetics, automobiles and tourism. They are the key advertising spenders.




InfoQuest is a leading media intelligence organization and news agency in Thailand

InfoQuest offers various media intelligence services ranging from media monitoring of newspapers, magazines, websites, and
social media to online, real-time news aggregator from more than 100 sources. News archives can be accessed as far back 20

years, satisfying the needs and goals of every organization for both domestic and international press release distribution.

In addition, InfoQuest is also an online economic and financial news agency, reporting on the stock market, finance, the economy,

investments, and world news in real-time, helping make major business decisions and investments.

InfoQuest Limited

888/178 Ploenchit Road, 17th Floor, Mahatun Plaza Building, Lumpini, Patumwan, Bangkok 10330, THAILAND
Tel. +66-2-2535000, +66-2-6514700 | Fax. +66-2-2535001, +66-2-6514701 | Email: anop@infoquest.co.th

Follow InfoQuest

@;www.infoquest.co.th ‘ @ @infoquest ‘ ﬁ InfoQuest ‘ 0 e n InfoQuestNews


mailto:anop@infoquest.co.th
https://www.youtube.com/channel/UCq7l7n7w7xniquChqsJKuVw
https://www.instagram.com/infoquestnews/
https://twitter.com/infoquestnews
https://www.infoquest.co.th/
https://lin.ee/k5U2CwV
https://www.facebook.com/infoquest/

PR Newswire, a Cision Company, is a leading global provider of news distribution and earned media software and services.

In conjunction with Cision’s cloud-based communications product suite, PR Newswire's services enable marketers, corporate
communicators, and investor relations officers to identify key influencers, engage target audiences, craft and distribute strategic
content, and measure meaningful impact. Combining the world's largest multi-channel, multi-cultural content dissemination
network with comprehensive workflow tools and platforms, PR Newswire powers the stories of organizations around the world.
PR Newswire serves tens of thousands of clients from offices in the Americas, Europe, the Middle East, Africa and Asia-Pacific

regions.

Beijing | Chengdu | Hangzhou | Ho Chi Minh City | Hong Kong | Jakarta
Kuala Lumpur | Seoul | Shanghai | Singapore | Shenzhen | Sydney | Taipei | Tokyo


https://en.prnasia.com/
mailto:hkcs@prnasia.com
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https://www.linkedin.com/company/pr-newswire-asia/
https://twitter.com/PRNAsia

